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Store 1 GA Results
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Rows per page: 10 - 1-10f1
Key events Total
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4.00 $0.00
0.13% of total
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Comparison
May 1 - Jul. 31: 321
views - 210 users

Nov. 1 - Jan. 31: 1477
views - 1059 users

404%
growth

in microsite
visits

Sales Comparison

May 1 — Jul. 31

Rx/Day: 25.6 LY: 28.6
Rx/Day Change: -10.39%

Nov. 1 — Jan. 31
Rx/Day: 89.3 LY: 30.6
Rx/Day Change: 192.15%
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Store 2 GA Results Comparison

Apr. 1 - Jun. 31: 367
(ﬂ A\IUSersj} Add comparison + custom Nov 1, 2024 - Jan 21,2025 ~ VieWS - 269 users

Pages and screens: Page path and screen class @ - mnea<~ 2

Y Session default channel gr... X

Nov. 1 - Jan. 31:
Views by Page path and screen class over time Day v 1 7 8 7 Vi eWS = 1 4 O 1
? users

» 386%
growth

10 in microsite
visits

Sales Comparison
® Rows per page: 10 - 1-1 0f 1 Apr- 1 = Jun. 31
Active Viewsper  Average engagement Event count Key events Total Rx/ Day: 40.8 LY: 41.7

users active user time per active user All events ~ All events ~ revenue

---------------------------------------- Rx/Day Change: - 2.24%

640 118 2s 2,266 11.00 $0.00
1.76% of total Avg +2.49% Avg -63.01% 1.82% of total 3.05% of total
640 1.18 2s 2,266 11.00 $0.00

Nov. 1 — Jan. 31
Rx/Day: 55.9 LY: 51.9
Rx/Day Change: 5.8%
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Store 3 GA Results
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Views per
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custom Nov 1, 2024 - Jan 21,2025 ~

nma<~ 27

Day -
20
15
10
5
0

22 29 05 12 19
Jan
Rows per page: 10 v 1-1of 1

Average engagement Event count Key events Total

time per active user All events ~ All events ~ revenue

4s 894 0.00 $0.00

Avg -26.66% 0.72% of total 0% of total
4s 894 0.00 $0.00

Comparison
Apr. 1 -Jun. 31: 135
views - 106 users

Nov. 1 - Jan. 31: 963
views - 760 users

613%
growth

in microsite
visits

Sales Comparison

Apr. 1 - Jun. 31

Rx/Day: 37 LY: 25.1
Rx/Day Change: 47.76%

Nov. 1 - Jan. 31
Rx/Day: 51.1 LY: 40.3
Rx/Day Change: 26.92%
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Store 4 GA ReSUItS Comparison:

Jun. 1 -Aug. 31: 190
views - 133 users

f/e AllUsers ) | Add comparison custom Nov 1,2024 - Jan 21,2025 ~
. J

Pages and screens: Page path and screen class @ ~ mea<~ 7

7 Session default channel gr.. X

Nov. 1 - Jan. 31: 1154

Views by Page path and screen class over time Day v25 VieWS _ 948 u Se rS
(no traffic before mid
20 may)
507%
: growth
5 in microsite
0 visits

Sales Comparison
i Rowsperpage. 10 = 1101 Jun. 1 -Aug 31

Active Views per Average engagement Event count Key events Total

es  cvewer  tmepeacivewser  Aleems v Alewnis - e Rx/Day: 10.4 LY: NA
188 115 3s 671 2.00 $0.00
0.52% of total Avg -0.58% Avg -39.23% 0.54% of total 0.55% of total

188 1.15 3s 671 2.00 $0.00 NOV. 1 - Jan. 31
Rx/Day: 35.2 LY: NA
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Store 5

GA Results not available

Sales Comparison
Apr. 1 - Jun. 31
Rx/Day: 74.1 LY: 78.9
Rx/Day Change: -6.1%

Nov. 1 - Jan. 31
Rx/Day: 89.9 LY: 84.4
Rx/Day Change: 6.45

e dicige

ppes

PHARMACY




U&Medicine

Shoppeé

PHARMACY

Summary

 Number of sessions from paid social is significantly up
during the pilot
« Store Rx growth all positive, outpacing monthly industry
averages
* Owner positives:
« Time saving
« Branding and messaging
« Customer service
 Constant presence
« Owner negatives:
* Pricing
« Challenges with meeting times
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